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AIDA Garma Ticket Competition 
Competition Terms & Conditions 

SCHEDULE 

These Terms and Conditions (including the Schedule) constitute your agreement with the Promoter in relation 
to your participation in the Promotion. To the extent of any inconsistency between the Schedule and these 
Terms and Conditions, the Schedule prevails. 

1. Promotion AIDA Garma Ticket Competition 

2. Website https://aida.org.au/member-story/win-garma-tickets-aida-member-competition/ 

3. Promoter  Australian Indigenous Doctors’ Association Ltd (AIDA). ABN: 84 131 668 936. PO Box 
3497, Manuka, ACT 2603, Australia 

4. Entry 
Restrictions 

Entry to the Promotion is open to all members of the Australian Indigenous Doctors’ 
Association Ltd (AIDA), aged 18 and above, under two categories: Indigenous Medical 
Student; and Indigenous Medical Doctor (Fellows and non-Fellows). 

Directors, management, employees, officers and contractors (and their Immediate 
Families) of the Promoter or of the agencies or companies associated with this 
Promotion are ineligible to enter. 

“Immediate families” means any of the following: spouse, ex- spouse, de-facto spouse, 
child or step-child (whether natural or by adoption, parent, step-parent, grandparent, 
step-grandparent, uncle, aunt, niece, nephew, brother, sister, step-brother, step-sister 
or first cousin) whether or not they live in the same household as the director, 
manager, employee, officer or contractor. 

Please only enter if you’re able to travel from Thursday 1 August to Tuesday 6 August 
and can 100% take leave off work and/or University during this time. 

5. Promotion 
Period 

Starts: 08:00 AEDT, 11 June 2024 

Ends: 23:59 AEDT, 18 June 2024 

6. How to Enter To enter, participants must do the following during the Promotion Period: 

Visit https://aida.org.au/member-story/win-garma-tickets-aida-member-
competition/, follow the prompts, then fill out and submit the online entry form. This 
includes first name, last name, postcode, email, phone number and date of birth. You 
will also be required to answer in 100 words or less, each of the following questions: 

1. What do you love about being an AIDA member the most? 
2. What social platforms do you use most and what is your handle? 
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3. How will you capture your festival experience creatively for social media?  

Successful entries will receive a thank you email to confirm receipt.  

7. Maximum 
Number of 
Entries 

Maximum of one entry per person during Promotion Period. 

 

8. Prize There are two Prizes available: one Prize each for 2 Prize Winner categories – (1) for 
AIDA Indigenous Medical Student members; (2) AIDA Indigenous Medical Doctor 
(Fellows or non-Fellows) members. This includes: 

Prize No. of 
Prizes 

Value (each) 

Ticket Package – 1x General Admission ticket per each for 
1x winner to Garma festival which includes:  

• accommodation from 5:30 pm Thursday 1 August to 
10 am Tuesday 6 August (with individual tent, 
sleeping bag, air mattress) 

• food (breakfast, lunch and dinner); 
• access to all activities and events; 
• airport transfer to and from Gove airport and the 

festival site; 

1 $3,000 

Return flights from your nearest major airport to Gove 1 $3500 (TBC) 

 

The prize does not include: 

• Meals and refreshments when travelling before or after the festival 
• Airport transfers to your local airport 
• Other expenses incurred at the festival 
• Travel and health insurance 

 
9. Prize conditions The Promoter will use its best efforts to provide winners with preferred prize options 

(e.g. flights, event timings, accommodation) (subject to availability). 

10. Total Prizes Two (1) prizes, one (1) each for two (2) winners:  
a) one (1) winner that is an AIDA Indigenous Medical Student member; 
b) one (1) winner that is an AIDA Indigenous Medical Doctor (Fellows or non-

Fellows) member. 
 

11. Total Prize Pool $6000-$7,000 

12. Prize Judging Entries will be judged by a panel of AIDA staff and board directors on 19 June 2024*.  

13. Prize Delivery Prizes will be arranged with each winner via phone and/or email, then details delivered 
to their nominated email address within 24 hours of judging, subject to winner 
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verification and delivery service delays (for which the Promoter is not responsible). A 
signature on delivery may be required. 

See also Clause 10 of the Terms and Conditions. 

14. Winner 
Notification 

The winners will be notified in writing (by email) by 23:59 pm (AEST) on 19 June 2024*. 
They will be contacted via the mobile number provided upon entry if there is no 
response to the email by 23:59 pm (AEST) on 20 June 2024*.  

15. Prize Claim & 
Prize Claim Deadline: 

The winner must claim the Prize within 24 hours of being notified by email (the Prize 
Claim Deadline) by replying to the Promoter’s winner notification email with their full 
name, Australian delivery address and contact phone number. 

16. Second Chance 
Prize Winner: 

If the Prize is unclaimed by the Prize Claim Deadline, is otherwise forfeited or if a 
winning entry is deemed invalid, the Promoter will refer to the additional entries judged 
at the time of the Prize Judging. 

If necessary, a Second Chance Prize Winner will be notified by 12:00 pm (AEST) on 21 
June 2024 by email. Each Second Chance Prize Winner must claim their Prize in 
accordance with the instructions in the Second Chance Prize Winner notification email. 

17. Publication of 
winner(s) 

Prize winners will be published on the Website on the day of the judging, 21 June 
2024*, and any Second Chance Prize Draw winners will be published from 23 June 
2024*. 

 

TERMS AND CONDITIONS 

1. These terms and conditions must be read together with the Schedule for this Promotion. The Schedule 
defines certain terminology used in these Terms and will Conditions. Participation in the Promotion constitutes 
acceptance of these Terms and Conditions. To the extent of any inconsistency between the Schedule and these 
terms, the Schedule prevails. 

Entry 

2. By entering the Promotion, entrants agree to be bound by these Terms and Conditions. Entries must comply 
with these Terms and Conditions to be valid. 

3. By entering the Promotion, entrants agree to be bound by these Terms and Conditions. Entries must comply 
with these Terms and Conditions to be valid. 

4. Entrants may submit up to the Maximum Number of Entries. 

5. The Promoter accepts no responsibility for any late, lost, incomplete, incorrectly submitted, delayed, 
illegible, corrupted or misdirected entries whether due to error, omission, alteration, tampering, deletion, 
theft, destruction, transmission interruption, communications failure or otherwise. 

6. The Promoter takes no responsibility should an individual not be able to access the Website. Any cost 
associated with accessing the internet or own loading data on a mobile device is the sole responsibility of the 
entrant and is dependent on the internet/mobile service provider used. 
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7. The use of any automated entry software or any mechanical, electronic or other means that allows an 
entrant to automatically enter repeatedly is prohibited and will render all entries submitted by that entrant 
invalid. 

Prize 

8. There will two Prize winners during the Promotion Period, one (1) Prize winner for the category AIDA 
Indigenous Medical Student member and one (1) Prize winner for the category AIDA Indigenous Medical 
Doctor (Fellows or non-Fellows) member. Judging for the prizes will take place on 19 June in accordance with 
Item 12 of the Schedule. 

9. The two Prize winners will be notified in accordance with the Winner Notification. Winners must claim their 
Prize in accordance with the Prize Claim and by the Prize Claim Deadline. Winners who do not abide by this 
clause 9 will forfeit their prize. 

10. The Prize will be delivered to the winners in accordance with the Prize Delivery. Once the Prize has left the 
Promoter’s (or the Promoter’s Partner’s or Supplier’s) premises, the Promoter (or the Promoter’s Partner or 
Supplier) will not be responsible for any delay in delivery, loss or damage to a Prize. 

11. The Promoter may require the winners to verify their entry and provide proof of identity, delivery address 
and contact phone number. Proof considered suitable for verification is at the Promoter’s sole discretion. 

12. The Promoter may, in its sole discretion, disqualify any or all entries from, and prohibit further participation 
in this Promotion by, any person who: 

a) fails to provide adequate identification to the satisfaction of the Promoter; 
b) tampers with or benefits from the manipulation of, or tampering with, the entry process or the 

operation of the Promotion; or 
c) breaches these Terms and Conditions. 

13. If, due to any reason whatsoever, the Promoter becomes aware after an entrant has won a Prize that the 
entrant has not complied with these Terms and Conditions, that entrant will have no entitlement to the Prize, 
even if the Promoter has announced them as a winner and that entrant will be required, at the direction of the 
Promoter, to return, refund or otherwise make restitution of the Prize. 

14. The Prize is not transferable or exchangeable (except as set out in these Terms and Conditions), nor can 
they be redeemed for cash. In the event for any reason a winner does not take an element of the Prize at the 
time stipulated by the Promoter then that element of the Prize will be forfeited by the winner and cash will not 
be supplied in lieu of that element of the Prize. Prize value is as specified on the date of publishing the Terms 
and Conditions. The Promoter accepts no responsibility for any variation in the Prize value. Where a prize is 
unavailable for any reason, the Promoter may substitute for that Prize another item of equal or higher value as 
determined by the Promoter, subject to the approval of the relevant authorities in the relevant State/s, if 
required. 

15. Where any element of the Prize is unavailable for any reason, the Promoter may substitute for that Prize 
another item of equal or higher value as determined by the Promoter. 

Publicity 

16. In accordance with local laws, the Promoter will publish the names of Winners on its website. 

17. The Prize winner must, at the Promoter’s request and participate in all promotion activity (including 
photograph, film and/or recording of the same) surrounding the winning of the Prize, free of charge, and they 



 
   

 
 

Page 5 of 6 
 

consent to the Promoter using their name and image in promotion material in any medium or media for an 
unlimited period throughout the world. 

Personal Data 

18. By entering the Promotion, you accept and consent to the Promoter collecting your personal information 
and creative to facilitate and run the Promotion. Without providing this information in the entry process, you 
will be unable to participate in the Promotion. The information collected by the Promoter is solely for the 
purposes of organising and running the Promotion, and/or, if you have opted-in, to receive future email 
marketing communications from the Promoter and its Member Sports, Partners and/or Suppliers. The 
Promoter will disclose your information to third parties to help the Promoter facilitate and run the Promotion 
as set out in the Promoter’s Privacy Policy. 

19. Your personal information is handled in accordance with the Promoter’s Privacy Policy and the privacy 
policies of our suppliers. The Promoter’s Privacy Policy outlines how to access and/or correct your personal 
information or make a privacy related complaint. By providing your personal information to us, you consent to 
the collection, use, storage and disclosure of that information as described in the Promoter’s Privacy Policy. If 
you provide us with personal information on behalf of another person, you warrant that you have the person’s 
consent to so do, have provided that person with the Promoter’s Privacy Policy and a copy of these Terms and 
Conditions, in collecting and storing that information, you are complying with the Privacy Act 1988 (Cth). For 
more information, please visit https://aida.org.au/privacy-policy 

General 

20. The Promoter’s decision in relation to all aspects of this Promotion is final and no correspondence will be 
entered into. 

21. The Promoter reserves the right, in its sole discretion, but shall not be under any obligation, to verify the 
validity of any entry or any information provided by an entrant (including his or her identity, residential address 
an any other information relevant to entry into, or participation in, this Promotion). The Promoter may, in its 
sole discretion, disqualify any individual who submits an entry that in the sole opinion of the Promoter is not in 
accordance with these Terms and Conditions or who provides false information, fails to provide information, 
conspires with others to gain an unfair advantage or who is otherwise involved in manipulating, interfering or 
tampering in any way with this Promotion. 

22. If this promotion is interfered with in any way or is not capable of being conducted or administered as 
reasonably anticipated due to any reason beyond the reasonable control of the Promoter, including but not 
limited to technical difficulties, unauthorised intervention or fraud, acts of god, acts of terrorism or war 
(declared or undeclared), state of emergency, disaster, technical failures, security breaches, tampering, 
unauthorised intervention, or computer viruses, the Promoter reserves the right, in its sole discretion, to the 
fullest extent permitted by law: (a) to disqualify any entrant; or (b) subject to any written directions from a 
regulatory authority, to modify, suspend, terminate or cancel the promotion, as appropriate. 

23. Without limiting any other paragraph, the Promoter may at its discretion amend any aspect of this 
Promotion or of these Terms and Conditions, subject to applicable laws. 

24. Nothing in these Terms and Conditions limit, exclude or modify or purports to limit, exclude or modify the 
statutory consumer guarantees as provided under Competition and Consumer Act 2010 (Cth), or similar 
consumer protection laws in the State and Territories of Australia. 

25. Except for any liability that cannot be excluded by law, the Promoter and, where applicable, the Promoter’s 
Partners and Suppliers (and their officers, employees and agents) will not be liable for any loss (including, 

https://aida.org.au/privacy-policy/
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without limitation, indirect, special or consequential loss or loss of profits) expense, damage, personal injury or 
death arising in any way in connection with participation in this promotion, including (but not limited to): 

a. accepting or using the Prize; 
b. any technical difficulties or equipment malfunction (whether or not under the Promoter’s control); 
c. any theft, unauthorised access or third party interference; 
d. any entry or Prize claim that is lost, altered, damaged or misdirected due to any reason beyond the 

reasonable control of the Promoter; 
e. any variation in the Prize value stated in these Terms and Conditions; or any tax liability incurred by a 

winner or an entrant, 

except for any liability which cannot be excluded by law (in which case that liability is limited to the minimum 
allowable by law). 

26. The Prize may be subject to the terms and conditions of the various third-party Prize suppliers (Third-Party 
Suppliers). Except for any liability that cannot by law be excluded, the Promoter is not responsible for and 
excludes all liability for any loss or damage suffered by a participant as a result of the conduct of a Third-Party 
Supplier. The Promoter accepts no responsibility for any tax implications that may arise from the Prize 
winnings. Independent financial advice should be sought. Where the operation of this Promotion results in, for 
GST purposes, supplies being made for non-monetary consideration, entrants agree to follow the Australian 
Taxation Office’s stated view that where the parties are at arm’s length, goods and services exchanged are of 
equal GST inclusive market values. 

27. Unless the contrary intention appears, a reference in these Terms and Conditions in any advertisement 
relating to this Promotion to ‘dollars’ or ‘$’ is a reference to the lawful currency of Australia. 

Content 

28. By entering the Promotion entrants give AIDA full permission to reuse their creative as marketing content 
on their website, social media channels, email marketing or other printed collateral.  

29. Both Prize Winners will be required to create content for AIDA’s digital channels (Facebook, Instagram, 
LinkedIn, website and email newsletter) while at Garma, details to be confirmed.  
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